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COMPANY STRUCTURE
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GOVERNANCE & SUSTAINABILITY DEVELOPMENT
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| BUSINESS OVERVIEW

ADHESIVE SELF-ADHESIVE
BUSINESS LABEL BUSINESS

Innovation Heart of Customer
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OUR ADHESIVE TECHNOLOGIES AND PRODUCTS

ADHESIVE

BUSINESS

Solvent Based
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ADHESIVE
S
Food & beverage
Footwear
Consumer products

Printing
Furniture
Construction
Automotive
Etc.

END MARKET SECTORS
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WHAT IS SELF ADHESIVE LABEL?

The component

s FACESTOCK Facestock dHsSutdwuw
. ADHESIVE
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SELF -
ADHESIVE
LABEL

END MARKETS OF LABEL STOCK BUSINESS
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REVENUE

Revenue slightly declined in Q3 due to severe COVID-19 outbreak causing slow down of domestic economic compared to
previous quarter. Growth can still be observed at year on year basis.

2017

Unit : Million Baht

153.35 158.29

Q1/17Q2/17Q3/17Q4/17

PMCL acquisition

2018 2019

359.33 354 36 05

317.66

155.94
143.02 151.17 149.64

Q1/18Q2/18Q3/18Q4/18 . Q1/19Q2/19Q3/19Q4/19

COVID-19 pandemic

!

2020

329.63 325.16 322.82

283.48

Q1/20Q2/20Q3/20Q4/20

COVID-19 pandemic

!

2021
1
389.37
361.71 5
. +5.0% Yoy, A
-12.3% QoQ 'V
Q1/21Q2/21Q3/21
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SALES BY SEGMENT

Total Sales in Q3 declined 12% from previous quarter but increased by 5% compared to previous year. Self-Adhesive accounted
for 57% of total sales with 43% came from Adhesive business.

Self-adhesive sales declined from previous quarter but increased compare to same period last year. Whereas Adhesive sales
observed declined by 7% from last quarter and 1% from last year.

' ' |
A 3 3 1
Unit : Million Baht 2019 2020 2021 i
i i i
1 | 384.58 ¥% VoY, A Q3/2021
42 34918 | | - i ;
; ‘ 340.09 . Sales Proportion
31553 32768 323.00 321.27 !
. ' 1
| 1
275.93 :
i 1
| | 227.61 -1%YoY, w| !
205.62 19389 211.55 3 20173 ’ i
16391 18346 17572 17542 ey 7% QoQ ¥ i
§ 171.13 § i
: 57%
s s :
| | ;
155.2 144.23 147.1 155.54 : +9% YoY, & ||
§ 104.8 § -16% QoQ ¥ | |
Q1/2019 Q2/2019 Q3/2019 Q4/2019 . Q1/2020 Q2/2020 Q3/2020 Q4/2020 . Q1/2021 Q2/2021 Q3/2021 i
1
B Adhesives Segment Self-Adhesives label Segment
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NEGATIVE IMPACT TO SALES : THE PANDEMIC

High numbers of infected and Impact to business sentiment and outlook due to weakening purchasing
guarantine cases power and shipment delay
Confirmed Covide Cases from January to October 2021 Impact of COVID-19 to Thai Business Outlook
Thailand vs Global Business Sentiment Indicator Survey (BSI) August 2021
= Thailand Cases  =@==Clobal Cases 5TAUNTTHUAIVDINTINER/BDAVIBVRITINR' guassaviliigsnadelsindugseiutasneu COVID-19
300,000,000 2,500,000 SR
100 na.éd [ an 6 szAuY2enau COVID-19 = 100 on ; :
............................................................................... E d45.6% e
250,000,000 _® 2,000,000 7 3
]
75 70.2 18- ) 0 239
200,000,000 / B e el Wosauue 44.8% (-2.3%)
1,500,000 e :CS
49.2 Ol WisaUw/mshuEe F: »
150,000,000 50 Sl & lindudszauuni 41.6% (4.0%)
1,000,000
100,000,000 on
25 T gl o (R
50.000.000 500,000 Manufacturing Trade Services Excl.  Tourism  Real Estate & 3 L TAH SR 68.4% 3%
1/ AuamanAniade (Average) Tourism Construction 5
T | I 3 MsUNSsZUIRsZARN Ind 59.0% (+4.1%)
Jan Feb Mar Apr May June] Jul Aug Sep JOct g » s
P L | MpnemRSRREA - 45306 (106%)
Source : https://ourworldindata.org/coronavirus-data N : SATIENIUINARINALAZATIGAY WA 511AT3 O W= ;
' ' ' unviszindlng Z  anavluaaau () wansnsddsunlasainszauluifieunau

1 .
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CONTRACTION IN MANUFACTURING PRODUCTION

AILLATEHFARAEIUNTTUHaURIVNAN 2564 (afiansan
10.2 97 NnadiNandnanannssu (MPI) wadisaaay 4.1 ann
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Manufacturing Production Index by Industry
Q163 Q263 mWQ363 WQ463 EMQl64 MQ264 mWQ364

93.97
68.16 61.44

104.84

I675 I

Total Beverage Distillery Brewery Non-Alcohol Leather Footwear
beverage

gfnuAsegianed1ninssy (8@a.) The Office of Industrial Economics
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GROSS PROFIT

Gross profit margin in this quarter is 23.5% dropped from last quarter.
Amount of gross profit is 79.75 million Baht declined both QoQ and YoY.

Main driver to push GP down is the raw materials situation due to allocation and upward trend of cost.

2017 2018 2019 2020 2021
98.23100.45
88.42 g5 g5 91.08 8334  85.92
- : 781.34
74.42 813 7975
67.08
39.15 38.18 38.90
38.18 36.78 35.4135.8434.59 31 77
Q1/17 Q2/17 Q3/17 Q4/17 . Q1/18 Q2/18 Q3/18 Q4/18 . Q1/19 Q2/19 Q3/19 Q4/19 .. Q1/20 Q2/20 Q3/20 Q4/20 Q1/21 Q2/21 Q3/21

Unit : Million Baht -7.2%YoY, W
-20.6% QoQ W

%GP
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PROFITABILITY

Net Profit for the quarter is 11.10 million Baht declined by 60% from last year. Key driver to push net profit down is
relating to increased of cost of goods sold due to the surge of RM prices and high shipment costs compared to last year.

Q3/2021

2017 2018 2019 2020 2021

8.48% 8.31%

11.10

(-59.7% YoY)

6.81% -09%
5.7
5.00%
78%
2.77%

9392-20% ’ 3.25%

6.95 5.46 296 3.48 2:3.92 21.29 27.01 13.59 22.46 16.40 27.57 22.87 30.05 2:9.03 IIO

Q1/17 Q2/17 Q3/17 Q4/17 . ‘ Q1/18 Q2/18 Q3/18 (Q&/T&) . Q1/19 Q2/19 Q3/19 Q4/19 . Q1/20 Q2/20 Q3/20 Q4/20 . Q1/21 Q2/21 Q3/21

: 77.0% YoY, 4

*0 + ’

Net Profit % NP [_3.4% iy %NP

Net Profit (Million Baht)
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CONSOLIDATED FINANCIAL RESULTS - 9M

Total Revenue

1,090.71

+16.3%
VS previous year

Total Revenue

1,090.71

937.51

9M 20 9M 21
Summary

EBITDA

146.60

-2.0%
Vs previous year

EBITDA
149.53 146.60
9M 20 9M 21

For the period of 9 months, revenue increased by 16.3%.
Growth on Gross Profit can be observed.

Whereas COGS and SG&A also increased in this period.
Net profit 70.18 with 6.5% net profit margin.

Net Profit

70.18

+5.6%
VS previous year

Net Profit
66.43 70.18
9M 20 9Mm 21

Net Profit Margin

6.5%

Gross Profit

280.16

+18.5%
VS previous year

Gross Profit

280.16
236.34
9M 20 9M 21

S

Unit : Million Baht

SG&A

181.51

+28.9%
VS previous year

SG&A

181.51

. I

9M 20 9M 21

Cost of Sales

3804.06

+16.5%
VS previous year
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ADHESIVE
BUSINESS

REVENUE & SALES

Sales revenue generated by adhesive segment for Q3 is 180.32 million Baht. Adhesive sales declined
in 19% QoQ and 2% YoY due to domestic economic slowdown caused by the outbreak and strong

measures on COVID-19. 45%

Export sales in the other hand continue to grow as demand is back although container situation still
a big burden.

B Domestic Export

Unit : Million Baht

I
|
|
Sales 2019 2020 2021 |
COVID-19 pandemic COVID-19 pandemic :
1 : -31.3% QoQ
207.61 I -14.3% YoY
| | | 134.24
179.84 182.54 170.03 | 172.97 163.92 | 177.04 169.20 -18.5% QoQ I +4.9% QoQ
151.80 i 155.61 : 3 -2.2% YoY 1 107.64 +17.8% YoY
3 137.56 ! I 92 25
: :
76.95
: 65.33 73.37
I
|
I
|
: 3 I
Q119 Q219 Q319 Q419 Q120 Q2 20 Q320 Q4 20 Q121 Q221 Q321 1
[ Q320 Q221 Q321
|
|



ADHESIVE

BUSINESS

FINANCIAL RESULTS

* Gross Profit Margin declined due to the increased raw materials costs.

* Resulting in EBITDA decline in this quarter and accounted for 22.02 million Baht.

* Net Profit for the quarter is 7.79 million Baht declined from last quarter and last year due the increased in RM prices and
transportation costs.

Gross Profit (%) EBITDA (MB) Net Profit (MB)
40.60
29.18% 35.79 -38.5% QoQ -58.6% QoQ
25.26% -45.7% YoY -63.4% YoY
22.06%
22.02 21.25 18.82

7.79

Q3 20 Q221 Q321 Q320 Q221 Q321 Q320 Q221 Q321

*inclusive of dividend from PMCL Q1/2021 (199.99MB)
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SELF -
ADHESIVE

LABEL

SELF-ADHESIVE SEGMENT

Self-Adhesive sales is 196.86 million Baht increased by 11.3%YoY but declined by 14% from previous quarter.
Majority of sales also within domestic market at 69%.

Unit : Million Baht

Sales Revenue

-14.0% QoQ
+11.3% YoY

228.95 Export,

0,
196.86 31%

176.85

Domestic,

Q3/2021 £9%

Q3/2020 Q2/2021 Q3/2021
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SECTOR TARGET

TARGET GROWING
SECTORS

Food & Beverage

Packaging

Logistics / e-Commerce
Household products
Shoes & Leather

Sector

Food & Beverage
Packaging & logistics
Household (consumer)
Shoes & Leather

Furniture

Target
Sector Growth

15%

20%
10%
5%

5%

9M Growth YoY

10%
33%
21%
21%

3%
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LEVERAGE RATIO

Y2021
2/2021
Y2018 Y2019 Y2020 Q1/2021 Q2/ Q3/2021 Projection
Total Debt (MB) 195 1,161 1,097 1115.21 1,173.47 1,139.89 1,103.89
Total Equity (MB) 349 432 522 551.85 644.48 656.42 671.42
Interest-bearing Debt (MB) 69 681 592 565.67 540.15 524.23 494.23
D/E (X) 0.56 2.68 2.1 2.02 1.82 1.74 1.64
D13 ) tencest ozt 02 157  1.13 1.03 0.84 0.80 0.74
debt
3
2
1 / —_—
0
Y2018 Y2019 Y2020 Y2021 Projection
—D/E (X) ==D/E (x)interest bearing debt
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PROJECT UPDATES

1. Encapsulation Project
2. Investment in Deep Tech startup
3. Collaboration with SPI




§IMETICULY

Personalized medical implant solution for better lives Al-assisted cloud and 3D Printing platform

s A
* Personalized Medical Device company focusing on Patient- R D ( ‘=‘-'_! ) [:” = ]
Specific Bone Implant Solution =4 A

e 2-7 days turnaround time from CT Scan to surgical theater | e

*  Affordable Quality solution for medical markets worldwide ~ P

e Al assisted design & 3D printing as core technologies ¢H) < = } ( » ‘) »)

16 IPs on technology platform N M \ N /"}

e Thailand FDA regulatory clearance in 2017 .,ﬁ,',;?l:fgn — ® 7 Days
Turn-around time

Sterilization and packaging if// - \} £//(.“.%\j %iﬂiﬁ%cat:drifmghing

* Global market size of current implant product line : USD12.6 Billion
* Market Traction :
e 420+ surgical procedures to date, 30 cases in production
* South East Asia regulatory clearance in 2021 (w)
* US FDA 510(k) expected in 2021 for global markets E
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This Presentation is not intended to provide the basis for any investment decision, nor to substitute your own analysis and investigation, and should not be considered as a
recommendation to any recipient of this Presentation. Some statements made in this presentation are forward-looking statements, which are subject to various risks and
uncertainties. These include statements with respect to the Company’s corporate plans, strategies and beliefs and other statement that are not historical facts. These statement can be

"o

identified by the use of forward-looking terminology such as “may”, “will", “expect” , “intend”, “estimate”, “continue”, “plan” or other similar words.

The statements are based on the assumptions and beliefs of the Company’s management in light of the information currently available to the Company. These assumptions involve
risks and uncertainties which may cause the actual results, performance or achievements to be materially different from any future results, performance or achievements expressed or
implied by such forward-looking statements. Nothing in this Presentation is, or should be, relied on as promise or representation of the Company as to the future.

270 Liabklongphasicharoenfangtai,

02 8073347 investorrelation@seliccorp.com

Nongkhaem, Bangkok 10160




