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BUSINESS SEGMENTS
Our Guiding Mottos

Innovation Heart of Customer
Cultivating innovative thinking to Prioritizing a customer-centric approach
transform the organization into a to build long-term relationships and

global innovation leader solve business challenges

——

CONSUMER
HEALTHCARE
BUSINESS

ADHESIVE SELF-ADHESIVE
BUSINESS LABEL BUSINESS




| FINANCIAL PERFORMANCE

BY SEGMENT




ADHESIVE S

ADHESIVE PRODUCT PORTFOLIO | Q2 2026
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REVENUE & SALES

Sales recorded at 156.1 million decreased 11% from

previous quarter and increased 11% from the same

period of last year.

Unit: Million Baht

V¥V -11% QoQ

1545 157.8 1561 A +11% YoY

Q2/25 Q1/26 Q2/26

By market destination

V -40% QoQ
V -43% YoY
91.2 909 873
A +3.0% QoQ 41% 42%
633 66.9 689 . .89% vov
Q2/25 Q1/26 Q2/26 Q2/25 Q1/26
B Domestic Export
By product technology
146.6 149.7 157.8

V _49% QoQ
A :306% Yoy

A +252% QoQ 41% 36%
A +142% YoY

V -26.4% QoQ

o 41% 43%
62.8 67.9 sp0 Y -204% YoY

Q2/25 Q1/26 Q2/26 Q2/25 Q1/26
Solvent M Hot Melt W Waterbased Others

ADHESIVE

44%

Q2/26

46%

32%

Q2/26
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ADHESIVE S

FINANCIAL RESULTS

* Gross profit was 49.5 million increased @.7 million or +1.4% with increased GP% from 30.9% to 31.7%

*  SG&EA was 221 million decreased 4.8 million or -17.8% with SGEA to sales ratio decreased from 17.1% to 14.2%

* EBITDA was 34.Q million and Net Profit was 21.1 million increased 2.7 million and 1.2 million or +8.9% and +5.9% respectively with growth
EBITDA and Net profit ratio

21.8%
315% 30.9% 317% 17.0% 17.1% 191% 19. 84/ 133%
o 14.2% 5 12.2%
2% 11.6%
/
®
48.7 48.8 495
263 26.9 . 29.6 313 340
. 185 199 211
Q2/25  Ql/26  0Q2/26 Q2/25  Ql/26  Q2/26 Q2/25  Ql/26  Q2/26 Q2/25  Ql/26  Q2/26
B Gross Profit =e=GP% B SG&A  =e=% to sales I EBITDA =e=% to revenue B Net Profit =e=% to revenue

*exclusive of inter company dividend



SELF - S
ADHESIVE

LABEL

SELF-ADHESIVE LABEL PORTFOLIO | Q2 2026

SELF-ADHESIVE FACESTOCK INDUSTRIES
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SELF -
ADHESIVE

REVENUE & SALES

Q2/26 sales recorded at 213.4 million increased +1.5% QoQ

By market destination

and increased +7.7% YoY. A .10% QoQ

_ _ _ 1427 1511 1526 4 70% vov 28% 28%
Domestic sales increased +1.0% QoQ and increased

Export sales increased +2.8% QoQ and increased 55.6 59.2 608 A +94% YoY
+94% YoY
Q2/25 Q1/26 Q2/26 Q2/25  Ql/26
Unit: Million Baht B Domestic Export
By product technology
2134 A .5y
1083 2103 3 15% QoQ
A +77% YoY
2208 1925 210.3 0
A 547% 000 e 22%
+101.1% YoY
47.2 25% 9
36.3 B ¥ .o 000 23%
481 -497% YoY
491 i v o
V¥ -43% QoQ 52% 50%
Q2/25 Q1/26 Q2/26 200e) W -15% YoY
Q2/25 Q1/26 Q2/26 Q2/25  Q1/26

W Paper Film Specialty Other

LABEL

28%

Q2/26

34%

12%

Q2/26
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CONSUMER HEALTHCARE

Neoplast

CONSUMER
HEALTHCARE
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REVENUE & SALES

Sales recorded at 220.0 million increased 26.4% from
previous quarter and 32.7% from the same period of

last year.

Unit: Million Baht

A +26.4% QoQ
A +327% YoY

220.0

165.8 174.0

Q2/25 Q1/26 Q2/26

CONSUMER

HEALTHCARE

By market destination

A 236% Q0Q
A +539% YoY

204.8 20%
165.7
1331
+82.8% QoQ
-53.4% YoY
327
83 152
Q2/25 Q1/26 Q2/26 Q2/25 01/26
B Domestic Export
By product technology
174.0
1990 1817 A +532% QoQ
A +239% YovY
A +151% QoQ
A +382% Yo 63% e
122.4 Iz R i °
Q2/25 Q1/26 Q2/26 Q2/25 Q1/26
W Pain relief W First aids dressing

Q2/26

65%

Q2/26

12



| FINANCIAL PERFORMANCE

COMBINED




CONSOLIDATED FINANCIAL RESULTS - Q2/2026

Total Revenue

564.24

+13.9%
VS previous year

5642
4952 5289

Q2/25 Ql/26  Q2/26

Gross Profit

211.01

+26.7%
VS previous year

2110

166.5 184.1

Q2/25 Ql/26  Q2/26

Gross Profit Margin

37.5%

SGEA

86.47

-18.2%
VS previous year

1057 832 86.5

Q2/25 Q1/26 Q2/26

EBITDA

144.29

+85.4%
VS previous year

1254 1443

b .

Q2/25 Q1/26  Q2/26

Net Profit Attribute to
Owner

64.48

+119.6%
VS previous year

558 64.5

Q2/25 Q1/26 Q2/26

294

Net Profit Margin

16.4%

14



REVENUE

Revenue recorded at 564.24 million with an increase of 6.7% compared to previous quarter and increased 13.9% compared to the

same period of last year.

2024 by Quarter

Unit: Million Baht

561.7 556.2
5073 5232

Q1/24 Q2/24 Q3/24 Q4/24

2025 by Quarter

556.4

Q1/25

4952

Q2/25

4965

Q3/25

514.6

Q4/25

2026 by Quarter

A .57% 000
A 139% Yoy

564.2
528.9

Q1/26  Q2/26

15



SALES BY SEGMENT

Sales recorded at 562.7 million with an increase of 7.6% compared to previous quarter and increase of 13.9% compared to the same

period of last year.

Sales proportion recorded at 25% adhesive, 36% sticker, and 39% consumer healthcare.

Sales by Segment Sales by Market Destination

+7.6% QoQ

> >

562.7 +139% Yov 562.6
511.8 5228

4941 4933 S 0228 494.0 4933

+26.4% QoQ
+32.7% YoY

-0.6% QoQ
+8.0% YoY
4155
-3.4% QoQ
-@.4% YoY 74%
Q2/25 Q3/25 Q4/25 Q1/26 Q2/26 Q2/25 Q3/25 Q4/25 Q1/26 Q2/26
H Adhesive B Self-adhesive label ® Healthcare B Domestic Export

> > > >

> >

+7.6% QoQ
+13.9% YoY

+8.6% QoQ
+7.4% YoY

+7.3% QoQ
+16.4% YoY
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GROSS PROFIT

Gross Profit had a good increased to 211.0 million with 14.6% growth compared to previous quarter and increase 26.7% when
compare to the last year. where gross profit ratio at 37.5% which higher gross profit margin is from all business segment.

Unit: Million Baht and Gross Profit%

347% 352% 37.5%
337%
32.@% /‘
210 A 146% Qo0
1841 :
166.5 1581 1778
A +26.7% YoY
Q2/25  Q3/25  Q4/25 QU6 Q26

I Gross Profit === GP%



SGGA

Total SGEA was 86.5 million increased 3.3 million or 4.0% from previous quarter but SGEA to sales ratio decreased by 0.5 points from

15.9% to 15.4%.

Unit: Million Baht

105.7
006
85.3 832 86.5
55.0
50.4 59.0
52.2 51.7
50.7
349 316 310 348

Q2/25 Q3/25 Q4/25 01/26 Q2/26

Selling Expense Admin Expense

A +4.0% QoQ
V¥ -182% YoY

WV -10% QoQ
V¥ -6.0% YoY

A +122% QoQ
WV -315% YoY

SGEA to Sales Ratio

Total o
sGeA%  2l4%

Admin
Exp%
10.3%
111%
Selling
Exp%
Q2/25

17.3%

10.2%

71%

Q3725

Selling Expense%

17.7%

11.5%

6.2%

Q4/25

15.9%

10.0%

59%

Q1/26
Admin Expense%

WV -0.5 point QoQ

15.4% V¥ -6.0 point YoY
929 WV -0.8 point QoQ
' V¥ -11 point YoY

A -03 point QoQ
6.2% WV -49 point YoY
Q2/26

18



PROFITABILITY

* EBITDA was 144.3 million with EBITDA ratio at 25.6%
* Net profit was 92.3 million with net profit ratio at 16.4%

EBITDA o Net Profit
Unit: Million Baht Unit: Million Baht

agy  256% agy  164%
10.0% e11% 12.8% __—®
15.7% 1443 11.0% 923
1254 A 150% QoQ 7.9% 785 A 176% 000
108.4 A 354% vov 66.0 A +137.2% Yoy
s 94.5 54.4
389
Q2/25 Q3/25 Q4/25 Ql/26 Q2/26 Q2/25 Q3/25 0Q4/25 Ql/26 Q2/26

I EBITDA =@=EBITDA% I Net Profit =@=NP%



LEVERAGE

RATIO

Ratio 2023 2024 2025 Q2/2026
Total Debt (MB) 1,693 1,566 1,562 1,538
Total Equity (MB) 1,352 1,698 1,645 1,793
Interest-bearing Debt (MB) 887 798 786 697
D/E (x) 1.25 .92 .95 0.86
D/E (x) interest bearing debt 0.66 .47 .48 @.39
15 1.25
0.5 0.66
0.47 0.48 0.39
° )
2023 2024 2025 Q2/2026
—D/E (x) =—D/E (x) interest bearing debt

20
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S

This Presentation is not intended to provide the basis for any investment decision, nor to substitute your own analysis and investigation, and should not be considered as a
recommendation to any recipient of this Presentation. Some statements made in this presentation are forward-looking statements, which are subject to various risks and
uncertainties. These include statements with respect to the Company'’s corporate plans, strategies and beliefs and other statement that are not historical facts. These statement can be

"o

identified by the use of forward-looking terminology such as “may”, “will", “expect” , “intend”, “estimate”, “continue”, “plan” or other similar words.

The statements are based on the assumptions and beliefs of the Company’s management in light of the information currently available to the Company. These assumptions involve
risks and uncertainties which may cause the actual results, performance or achievements to be materially different from any future results, performance or achievements expressed or
implied by such forward-looking statements. Nothing in this Presentation is, or should be, relied on as promise or representation of the Company as to the future.

270 Liabklongphasicharoenfangtai,

02 8073347 investorrelation@seliccorp.com

Nongkhaem, Bangkok 10160




