SELIC FY2021 OPPORTUNITY DAY

2222222222222



| COMPANY OVERVIEW




COMPANY STRUCTURE

S

Selic Corp Public Company Limited

PMC Label

S ventures Co., Ltd.

-
(99.97%) —

Selic Australia Pty
Ltd.

(100%) a

Materials Co., Ltd.

(99.99%) =
PMC Label PMC Label
Materials Sdn Bhd. Materials Pte Ltd.
& A2
100%) — (100%)




GOVERNANCE & SUSTAINABILITY DEVELOPMENT
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| BUSINESS OVERVIEW

ADHESIVE SELF-ADHESIVE
BUSINESS LABEL BUSINESS

Innovation Heart of Customer
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OUR ADHESIVE TECHNOLOGIES AND PRODUCTS

ADHESIVE

BUSINESS
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ADHESIVE
S
Food & beverage
Footwear
Consumer products

Printing
Furniture
Construction
Automotive
Etc.

END MARKET SECTORS
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WHAT IS SELF ADHESIVE LABEL?

The component
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SELF -
ADHESIVE
LABEL

END MARKETS OF LABEL STOCK BUSINESS
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REVENUE

Revenue reached new high at 1,466.0 million with 16.3% growth compared to previous year, both adhesive and self-adhesive
businesses had done well especially good expansion in oversea market

Q4/21 revenue has rebounded with 9.9% growth mainly from oversea market after the severity of delta has decreased

PMCL acquisition Covid 19 pandemic

»

Unit: Million Baht l
1,397.8
1,260.3
595.0 599.8
2017 2018 2019 2020

>

Unit: Million Baht
1,466.0 A +163%
YoY

2021 by Quarter

Severe pandemic

Delta
+0.9%
3617 3876 3414 3753 A o0
2021 Q1/21 Q2/21 Q3/21 Q4/21
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SALES BY SEGMENT

Sales recorded new high at 1,454.6 million with 16.6% growth compared to previous year driven by both adhesive and self -

adhesive label segment.

Q4/21 sales has rebound for both adhesive and self — adhesive label segment

Unit: Million Baht

1,388.9

2019

B Self-adhesive label Segment

Covid 19 pandemic

< >

A+16.6%
YoY

1,454.6

1,247.9

A+17.4%
YoY

+15.4%
YoY

2020 2021

B Adhesive Segment

after the severity of delta has decreased

2021 by Quarter

Severe pandemic
Delta

l

3865

3576 3401

Q1/21 Q2/21 Q3/21

89%
3704 A
QoQ

2032

167.2

Q4/21
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RELATED ECONOMY KEY INDICATORS

Overall Thailand GDP% (YoY)
4.2% 42%
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Overall Thailand GDP% (YoY)

77%

19%

Q2/20 Q3720 T/21  Q2/21 Q3/21 Q4/21
-42%

-12.3%

Manufacturing GDP% (YoY)
17.0%

3.8%
-2.7%

Q1/ © Q4/20 Q1/21 Q2/21 Q3/21 Q4/21

-145%

Export of Goods GDP% (YoY)

30.8%

720 Q4/20 Q1/21 Q2/21

-16.0%

6.0%
3.0%
0.0%
-3.0%
-6.0%
-9.0%

6.0%
3.0%
0.0%
-3.0%
-6.0%
-9.0%

20.0%
15.0%
10.0%
5.0%
0.0%
-5.0%
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3.4% .
2.2% 16%

2016 2017 2018 2019

-6.2%

Manufacturing GDP% (YoY)

4.9%

%  35%
23%  29%

2016 2017 2018 201 2021

-5.6%

Export of Goods GDP% (YoY)

14.9%

Q2%

2016 2017 2021
-5.8%

Gross Domestic Product: Q4/2021 Report” Office of the National Economic and Social Development Council

Overall Thailand GDP in Q4/21
increased by 1.9% (YoY) therefore
derived 2021 GDP increased by 1.6%
(Yov)

GDP indicators that related to Selic’s
sales such as manufacturing and
export of goods did show positive
sign in Q4/21 after the severity of
delta has decreased. Selic’s sales
perform well beyond overall 2021
manufacturing and export of Goods
GDP
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COST OF SALES AND GROSS PROFIT

Gross Profit recorded new high at 352.0 million with 10.8% growth however GP% dropped 1.3 points to 24.2% due to raw material
cost raised up throughout the year from incremental of oil and chemical price in the market while selling price adjustment is on
the way to catch up

Unit: Million Baht

Crude Oil Price: price increased

more than 70% YoV Cost of Sales Gross Profit
+70.0% [ o, < %
Crude Ol D o~ @ A YoY 755% 74.5% 75.8% 245% 23.5% 242%
Crude Qil WTI (USD/BbI) 107.77 +3.07 (+2.93%) ‘ \’
120 1,1@26 00
A 1,049.1 +1$fy/
.V o | 930.2
100 3520
) 3398 3177
May Jul Sep Nov 2022 Mar &
Source: https://tradingeconomics.com/commodity/crude-oil 2019 2020 202l 2019 2020 2021
I Cost of Sales eme==COGS% B Gross Profit =e=GP%

+10.8%
YoY
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SGGA

Total SGEA increased 48.7 million or 25.8% growth where SGGA to revenue ratio increased by 1.2 points from 15.0% to 16.2%, mainly
from upsurge of freight cost reflecting into selling expense

Admin expense to revenue ratio slightly dropped 0.4 points from 12.6% to 12.2% due to more efficient of operations

Unit: Million Baht SGEA to Revenue Ratio
A+25.8% 12
+ 12 pts
237.8 Yov 14.5% 15.0% 16.2% A TF
203.2
+932%
189.1 A% 12.0% 12.6% 12.2%
v— @4 pts
YoY
1785  A*127% .
167.9 158.4 YoY 4.0% A+ 16 pts
25% 2.4% YoV
2019 2020 2021 2019 2020 2021
Selling Expense% Admin Expense%

Admin Expense Selling Expense



PROFITABILITY

Net profit is 81.5 million declined by 7.8 million or 8.7%, key driver to push down net profit is increased of raw material and

freight cost while selling price adjustment is on the way to catch up

Unit: Million Baht

6.1%

85.8

2019

I Net Profit

71%

89.3

2020

=0=NP%

5.6%

815

2021

V-87%

YoY

8.3%

30.0

01/21

2021 by Quarter

7.5%
3.3% 30%
®
29.0 +2.2%
111 114 QoQ
Q2/21 Q3/21 Q4/21
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CONSOLIDATED FINANCIAL RESULTS -

Total Revenue

1,466.0

+16.3%
Vs previous year

1,397.8 1,466.0
1,260.3

2019 2020 2021

Gross Profit

352.0

+10.8%
VS previous year

3398 3177 3220

2019 2020 2021

Gross Profit Margin

24.2%

SGEA

237.8

+25.8%
VS previous year

203.2 1891 237.8

2019 2020 2021

FY2021

EBITDA

181.0

- 85%
VS previous year

1952 1978 1810

2019 2020 2021

S

Unit : Million Baht

Net Profit

815

- 87%
VS previous year

85.8 89.3 815

2019 2020 2021

Net Profit Margin

5.6%
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REVENUE & SALES

Sales reached new high at 732.7 million baht with 16.3%

growth which contributed from all product groups

Export had strong growth at 29.6% while domestic sales

had moderate growth at 8.3% until shift of market

proportion

Unit: Million Baht

684.2
630.1

2019 2020

+16.3%
7327 A Yoy

2021

4243

259.9

2019
B Domestic

684.2

300.0

2019

By market destination

4274
3946

38% 37%
3053
2355

2020 2021
Export

2019 2020

By product technology

7327
630.1 2
YoY
+14.8%
YoY
2325 2789 A +19.9%
YoY

2020 2021

Solvent M Hot Melt W Waterbased Others

30% 39%

2019 2020

ADHESIVE
BUSINESS

42%

2021

38%

38%

2021
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ADHESIVE

BUSINESS

FINANCIAL RESULTS

* Gross Profit slightly increased with 2.7% growth but lots lower than sales growth due to the increased raw materials costs. GP% dropped
3.2 points, selling price adjustment is on the way to catch up
* EBITDA decreased 16.5 million or 12.7% due to high impact from increased of freight cost

* Net Profit decreased 5.9 million or 10.2% due the increased in raw materials and freight costs.

27.6% 19.3%
24.4%
23.1%
\. 8.6%
14.3% 14.7% .
1584 1730 86 g7y ® \ 6
. YoY 129.7 1132 v+12_7% .
1031 . YoY 43%
58.0
521 +10.2%
v YoY
30.7
2019 2020 2021 2019 2020 2021 2019 2020 2021
I Gross Profit =e=GP% I EBITDA =@=9% to revenue mmm Net Profit ==% to revenue

*exclusive of inter company dividend and extra



REVENUE & SALES

Sales reached new high at 834.4 million baht with 17.9%

growth which contributed from all product groups

Export had strong growth at 45.6% while domestic sales
had moderate growth at 6.6% until shift of market

proportion

Unit: Million Baht

17.9%
344 MAVY
775.0

7079

2019 2020 2021

By market destination

580.8 5366
5033 ’ 25%
297.8
1042 204.6
2019 2020 2021 2019
B Domestic Export
By product technology
775.0 8344
7079
+20.0%
YoY
71%
+16.3%
YoY
2019 2020 2021 2019

W Paper Film Others

29%

2020

69%

2020

SELF -
ADHESIVE
LABEL

36%

2021

69%

2021
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SECTOR TARGET

Growth Target ZOZ%Yf);(;Wth
Food & Beverage 15% 5%
Packaging & logistics 20% 24%
Household (consumer) 10% 18%
Shoes & Leather 5% 25%
Furniture 5% 44%

Food & Beverage : contraction from alcohol beverage due to severe measures
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LEVERAGE RATIO PMCL oclquisition

Ratio 2018 2019 2020 2021
Total Debt (MB) 195 1,161 1,097 1,089
Total Equity (MB) 349 432 522 668
Interest-bearing Debt (MB) 69 681 592 507
D/E (x) 0.56 2.68 2.10 1.63
D/E (x) interest bearing debt 0.20 1.57 1.13 0.76
Do ecaision ]
3.00 2.68 |
2.00 1.63
1.00 —
0.76
.00
0.20 i i
2018 ; 2019 ; 2020 2021

—D/E (x) =—=D/E (x) interest bearing debt
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KEY SUMMARY OF 2021

Growth Driver Profitability Driver Sustainability Development

* Good sales growth at 16% *  %GP slightly dropped to 24.2% e ESG Emerging 100
from 25.5%
* \Variety of vertical sectors to target e THSI
growth * Minimal negative impact from the
rise of COGs e SET Awards :, Rising Star
* Most target markets hit growth Sustainability Award
targets e Strong profit amount in 2021 :
81.5 MB * CGR checklist : Excellent
e CAC

Leverage supply chain and

RED First step to ESG stock

Opportunity to grow
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2022 OUTLOOK




2022 GOALS & DIRECTION

Growth Driver Profitability Driver Sustainability Development
* Maintain sector targeting to grow e Leverage R&D to build GP e Sustainable materials for
customer’s supply chain
e Expand market application e Supply chain management to get
through NPD cost avoidance e Green product NPD through
innovation
* Investment project pipelines e Efficiency operations
through M&A, JV * Energy and waste management

* Employee engagement
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This Presentation is not intended to provide the basis for any investment decision, nor to substitute your own analysis and investigation, and should not be considered as a
recommendation to any recipient of this Presentation. Some statements made in this presentation are forward-looking statements, which are subject to various risks and
uncertainties. These include statements with respect to the Company’s corporate plans, strategies and beliefs and other statement that are not historical facts. These statement can be

"o

identified by the use of forward-looking terminology such as “may”, “will", “expect” , “intend”, “estimate”, “continue”, “plan” or other similar words.

The statements are based on the assumptions and beliefs of the Company’s management in light of the information currently available to the Company. These assumptions involve
risks and uncertainties which may cause the actual results, performance or achievements to be materially different from any future results, performance or achievements expressed or
implied by such forward-looking statements. Nothing in this Presentation is, or should be, relied on as promise or representation of the Company as to the future.

270 Liabklongphasicharoenfangtai,

02 8073347 investorrelation@seliccorp.com

Nongkhaem, Bangkok 10160




