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|BUSINESS OVERVIEW




| BUSINESS OVERVIEW

ADHESIVE SELF-ADHESIVE
BUSINESS LABEL BUSINESS

Innovation Heart of Customer
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OUR ADHESIVE TECHNOLOGIES AND PRODUCTS

ADHESIVE

BUSINESS

Solvent Based
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Hotmelt
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ADHESIVE
S
Food & beverage
Footwear
Consumer products

Printing
Furniture
Construction
Automotive
Etc.

END MARKET SECTORS
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WHAT IS SELF ADHESIVE LABEL?

The component
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SELF -
ADHESIVE
LABEL

END MARKETS OF LABEL STOCK BUSINESS

o N
X > =
© = N
A 4 \‘\'{%‘
Food & Beverage Product ID Advertising

a
;Ui&

¥142015334

Consumer Products Logistics and Industrial
Transportation



| FINANCIAL PERFORMANCE




IFINANCIAL HIGHLIGHTS

REVENUE (MB)

NET PROFIT (MB)

6-MONTH
713.69 -14.2% YoY
612.35
H1/2019 H1/2020
45.21 -14.0% YoY
38.86
H1/2019 H1/20202

Negative revenue growth due
to COVID-19 impact

Sales portion by segment :

e Adhesive : 41%
 Sticker : 59%

Net profit growth -14% YoY

* Lower sales from COVID-19
« Cost and expense control

3-MONTH
-19.8% YoY
353.32 329 63 -14.0 QoQ
283.48
Q2/2019 Q1/2020 Q2/2020
-23.0% YoY
-27.0%
21.29 22.46 QoQ
16.40
Q2/2019 Q1/2020 Q2/2020
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SALES BY SEGMENT

Overall sales performance impacted from domestic lockdown and control movement measures from other

countries.

The COVID-19 measures had the biggest impact in quarter 2 resulting in negative sales for both segments.

2019 2020

357.42 349.18 366.77
327.68 -21.0% YoY

315.53

205.62 211.55
193.89 163.91 183.46
-11.7% YoY

71131 ¢ 9% qoQ

-32.5% YoY
-27.3% QoQ

Q1/2019 Q2/2019 Q3/2019 Q4/2019 Q1/2020 Q2/2020

B Adhesives Segment Self-Adhesives label Segment

H1/20
Sales Proportion

~

Domestic
lockdown in Q2

Export 599,
impacted from !

control
movement
measures
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PROFITABILITY

Net Profit (Million Baht)

7.32%

6.66% 6.81%

6.01% 5.78%

-23.0% YoY
-27.0% QoQ
23.92 21.29 27.01 13.59 22.46 16.40
Q1/2019 Q2/2019 Q3/2019 Q4/2019 Q1/2020 Q2/2020
Net Profit —e=% NP
Unit : Million Baht Q2/2019 Q1/2020 Q2/2020 %
Gross Profit 85.85 8334 67.08 24.3%
Cost of Sales 263.34 24433 208.85 75.7%
Selling & Administrative Expenses 5187 48.741 46.63 16.5%
EBITDA 50.36 4944 4250 15.0%

6.33% 6.35%
o~ —
45.21 38.86
H1/2019 H1/20202
H1/2019 H1/2020 %
17427 150.42 24.9%
53233 45318 75.1%
103.82 94.61 15.5%
101.65 9193 15.0%

GP and cost of sales : % on sales
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ADHESIVE S

BUSINESS

REVENUE & SALES

Revenue and Sales reported negative growth resulting from the COVID-19 pandemic which has the biggest impact in Q2.

Revenue (Million Baht) Sales (Million Baht)

212.49
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190.09 28.8% oy | -21.0% YoY
-20.4% QoQ : 179.84 -15.8% QoQ
151.24 | 155.61

| 137.56
:
[
|
|
|
|
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: Q2/2019 Q1/2020 Q2/2020
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ADHESIVE S

BUSINESS

SALES BY DESTINATION

Export sales was highly pressured down due to movement control in several countries. Domestic sales also got hit by
the pandemic as several strong measures took place in Thailand.

(Million Baht)

179.84

155.61

137.56

-32.9% YoY

44.07
-20.4% QoQ

-18.1% YoY
-6.7% QoQ

|
I
1
I
I
I
|
I
I
|
1
I
I
: Q2/2020
I
I
I
|
I
I
1
Q2/2019 Q1/2020 Q2/2020 :
I
1

B Domestic Sales B Internatioanl Sales m Domestic Sales = Internatioanl Sales
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ADHESIVE

BUSINESS

SALES BY ADHESIVE TECHNOLOGY

A big dip in Solvent as the end markets were slowing down e.g. Footwear, Automotive parts etc.
Packaging and labelling applications were in demand result in the sales performance of Water Based and Hotmelt.

(Million Baht)
76.07
65.42 61.03 62.21
49.77 44.15
40.84 40.32 ’ 0
329% 30%
25.08
Q2/2020
36%
Solvent Hotmelt Water Based
Q2/2019 Q1/2020 mQ2/2020 Solvent = Hotmelt = Water Based =~ Other
%QoQ %YoY

Solvent -37.6% -46.3%
Hotmelt -20.0% -18.5%
Water Based 76.1% 9.5%
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PROFITABILITY

ADHESIVE S

BUSINESS

EBITDA +2.6% YoY and Net Profit + 54.8% YoY amidst pandemic, despites negative growth on sales, due to cost and

expenses measures.

% Q2/19 Q1/20 Q2/20

GP 22.19% 27.74% 24.03% 77.20
58.91
-17.1% YoY
43 17 “234% QoQ +2.6%% YoY
39.90 -66.4% QoQ
33.06

+54.8%% YoY

25.30 25.96 -84.4% QoQ
9.21
5.95 .
Gross Profit EBITDA Net Profit

Q2/2019 Q1/2020 mQ2/2020

(Million Baht)

*Operational Earning

30.52 +2.6% YoY

25.30 2596 -14.9% QoQ

+54.8% YoY
921 -24.7% QoQ

12.23

5.95

EBITDA Net Profit for the Year

Q2/2019 Q1/2020 mQ2/2020

*EXCLUSION OF Q1 : one-time dividend from PMCL (46.68MB)
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SELF - S
ADHESIVE
LABEL

SELF ADHESIVE REVENUE

Negative impact to revenue in Self-adhesive segment can be observed due to the decline in exports and economic
slow down in domestic market

Total Revenue (Million Baht) Sales Revenue
171.13 Million Baht
205.31
Export,
-12.2% YoY 27%
E151 -5.8% QoQ
180.32 % destination Domestic,
73%

Q2/2019 Q1/2020 Q2/2020
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2020 OUTLOOK




2020 POST COVID-19 KEY STRATEGIES

TARGET FOCUS MARKET
Food & Beverage
Packaging
Logistics / e-Commerce
Household products

MARKET EXPANSION

* New location setup in Australia
Initially for market penetration on Self-adhesive label
* To gain market share and brand building

COST EFFICIENCY

* Lean operation and high utilization through process improvement
* Supply chain management
« Cost and expense management
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This Presentation is not intended to provide the basis for any investment decision, nor to substitute your own analysis and investigation, and should not be considered as a
recommendation to any recipient of this Presentation. Some statements made in this presentation are forward-looking statements, which are subject to various risks and
uncertainties. These include statements with respect to the Company’s corporate plans, strategies and beliefs and other statement that are not historical facts. These
statement can be identified by the use of forward-looking terminology such as “may”, “will", “expect”, “intend”, “estimate”, “continue”, “plan” or other similar words.
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The statements are based on the assumptions and beliefs of the Company’s management in light of the information currently available to the Company. These assumptions
involve risks and uncertainties which may cause the actual results, performance or achievements to be materially different from any future results, performance or

achievements expressed or implied by such forward-looking statements. Nothing in this Presentation is, or should be, relied on as promise or representation of the Company
as to the future.
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