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Environment

Social
Governance
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ENVIRONMENT: OUR ACTIVITIES
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ENVIRONMENT: OTHER ACTIVITIES
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SOCIAL: OUR ACTIVITIES
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GOVERNANCE: OUR ACTIVITIES
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RECENT NEWS: vau EVENT DVK APOTHECARY
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ADHESIVE

REVENUE & SALES

By market destination

Sales recorded at 146.6 million decreased 3.4% from

W -37% QoQ
888 5
previous quarter but increased 3.8% from the same e 855 A +14.4% YoY
period of last year. e 62.9 611 ¥ 29% QoQ 47% 41% 42%
V¥V -81% YoY
Q1/24 Q4/24 Q1/25 Q1/24 Q4/24 Q1725
Unit: Million Baht B Domestic Export
v -34% QoQ By product technology
1413 1oL/ 1466 A .38% Yov 17
1413 ' 1466
W -17% QoQ
A +121% YoY
Gkl A +7.0% QoQ 49% 37% 41%
V-123% YoY
W -15% QoQ ) )
Q1/24  Q4/24  Q1/25 55.9 22 626 4 .153% vov 40% 42% 43%
Q1/24 Q4/24 Q1/25 Q1/24  Q4/24  Q1/25

Solvent M Hot Melt W Waterbased Others



ADHESIVE S

FINANCIAL RESULTS

* Gross profit was 42.5 million increased 1.5 million or +3.4% with increased GP% from 27.0% to 28.9%

*  SG&EA was 27.7 million increased 2.2 million or +8.8% with SGEA to sales ratio increased from 16.8% to 18.9%

* EBITDA was 22.7 million and Net Profit was 13.6 million decreased 5.0 million and 3.6 million or -18.1% and -20.9% respectively with lower
EBITDA and Net profit ratio

19.0% 16.8% 1869% 18.3% 11.3%
28.9% 8%
ssoy  27.0% ° — N~ N.%
12.9% ® ®
6.5%
41.0 425
36.6
277 277
269 255 o 557 o
' ‘ 136

. 9.2 .
Q1/24 Q4/24 Q1/25 Q1/24 Q4/24 Q1/25 Q1/24 Q4/24 Q1/25 Q1/24 Q4/24 Q1/25
B Gross Profit =e=GP% B SG&A  =e=% to sales I EBITDA =e=% to revenue B Net Profit =e=% to revenue

*exclusive of inter company dividend >5



REVENUE & SALES

Q1/25 sales recorded at 220.8 million increased +2.2%
QoQ and increased +0.2% YoY.

Domestic sales increased +9.2% QoQ and increased
+6.9% YoY.

Export sales declined -121% QoQ and decreased -13.4%
YoY

Unit: Million Baht

2202 216.0 2208 A .22% 000

A +02% Yoy

Q1/24 Q4/24 Q1/25

148.0

722

Q1/24

B Domestic

220.2
274

518

Q1/24
W Paper

144.8

712

Q4/24

Export

216.0

395

482

Q4/24

Film

Specialty

SELF - S
ADHESIVE

LABEL

By market destination

A + %
1582 9.2% QoQ
A 69% YoY 33% 33% 28%

V¥V -121% QoQ
626 W -13.4% YoY

Q1/25 Ql/24  Q4/24  Q1/25
By product technology
12%
2208 N 18% 19%
+4.3% QoQ 24%
412 A .502% vov °
- 22% 22%
o A 25% 000
) V -47% YoY
WV -0.1% 000 B 55% 54%
1196
WV -149% YoY
Q1/25 Ql/24  Q4/24  Q1/25
Other
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CONSUMER

REVENUE & SALES HEALTHCARE

By market destination

Sales recorded at 199.0 million decreased 3.2% from

V¥ -87% QoQ
. V -27% YoY
revious quarter. N 5
i ° 179.2 15% 13% 18%
168.0 1635
A +348% QoQ
A +197% YoY
296 263 355
Q1/24 Q4/24 Q1/25 Q1/24 Q4/24 Q1/24
Unit: Million Baht B Domestic Export
WV -32% 000 By product technology
197.6 205.5 1990 A +@7% YoY
— 2055 199.0
V -28% QoQ
V -101% YoY
V¥ -40% QoQ 81
160.8 1488 1446 [T 73% 74%
Q1/24 Q4/24 Q1/25
Q1/24 Q4/24 Q1/25 Q1/24 Q4/24 Q1/25

W Pain relief W First aids dressing
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REVENUE

Revenue recorded at 556.36 million with an increase of ©0.03% compared to previous quarter but decreased 0.9% compared to the
same period of last year.

2023 by Quarter 2024 by Quarter 2025 by Quarter
Unit: Million Baht A +003% QoQ
5617 556.2 556.36 V¥ -09% YoY
5151 sp727 95232
4832

4547 456.2

Q1/23 Q2/23 Q3/23 Q4/23 Ql/24 Q2/24 Q3/24 Q4/24 Q1/25 Q2/25 Q3/25 Q4/25
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SALES BY SEGMENT

Sales recorded at 555.2 million with an increase of @.2% compared to previous quarter and a decrease of 1.0% compared to the
same period of last year.

Sales proportion recorded at 26% adhesive, 38% sticker, and 36% consumer healthcare.

Sales by Segment Sales by Market Destination
A +02% QoQ A +02% QoQ
560.6 5544 555.2 V -10% YoY 560.6 554.4 5552 vV +10% Yov
505.4 >14.5 505.4 514.5
V¥ -32% QoQ V¥ -85% QoQ
A Q7% YoY V¥ -120% YoY
A +22% QoQ
A .02% Yoy 28% 000
3639 5508 A EEER0
A +38% YoY
V¥ -34% QoQ
A +38% YoY 68% 71% 71%
Q1/24 Q2/24 Q3/24 Q4/24 01/25 Q1/24 Q2/24 Q3/24 Q4/24 01/25
B Adhesive M Self-adhesive label m Healthcare B Domestic Export
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GROSS PROFIT

Gross profit ratio at 33.2% which higher gross profit margin is from Adhesive and sticker.

Gross profit had increased 5.7% growth to 184.2 million, compared to previous quarter and 4.8% growth compared to the same

period of last year.

Crude Oil Price: range of 71 - 69 USD/bbl in Q1/2025 Unit: Million Baht and Gross Profit%

Crude Oil WTI (USD/Bbl) 60.619 -0.581 (-0.95%)

85

31.3%
80
75
70
175.7
65
om
Jul Sep Nov 2025 Mar May S
Source: https://tradingeconomics.com/commodity/crude-oil Q1/24

29.7%
27.6%

1501 1419

Q2/24 Q3/24

I Gross Profit

33.2%
31.4%
/‘
A +57% QoQ
1742 184.2 A +48% Yoy
Q4/24 Q1/25
—o=GP%
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SGGA

Total SGEA was 113.3 million increased 12.7 million or 12.6% from previous quarter but SGEA to sales ratio increased by 2.3 points from
18.1% to 20.4%.

SGEA to Sales Ratio
Unit: Million Baht

100.9 100.6 1133

Total +23 poi
comny  142% 20.2% >0.5% 181% 20.4% : 23 point QoQ
873 A +12.6% QoQ ° +6.2 point YoY
796 423%
= A +423% Yoy
50.7
SlhE Admin
47.9 , Exp% i 10.6%
A +4.9% QOQ 9.5% 9'% 9.4% A +Q.4 point QoQ
499 A 00% Yoy 8.9%
7:8% A .09 point Yoy
9.8%
53% 8.8%
5@ 2 487 589 Selllng : +1.8 point QOQ
394 . : A +20.8% QOQ EXp% +53 point YoY
29.7
A +982% Yoy
Ql/24  Q2/24  Q3/24  Q4/24  QU/25 QL/24 Q2/24 Q3/24 Q4/24 QL/25
Selling Expense Admin Expense Selling Expense% Admin Expense%
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PROFITABILITY

* EBITDA was 914 million with EBITDA ratio at 16.4%
* Net profit was 50.1 million with net profit ratio at 9.0%

EBITDA o Net Profit
Unit: Million Baht Unit: Million Baht

20.8% 12.0%
16.9% 173%  16.4% 8.4 93%  90%
135% —e o —e
W -47% QoQ 5.8% W -34% QoQ
1166 W -222% YoY 67.7 W -27.0% YoY
6.0
852 914 52.0 50.1
69.7 425
305
Q1/24 Q2/24 Q3/24 Q4/24 Q1/25 Q1/24 Q2/24 Q3/24 Q4/24 Q1/25

I EBITDA =@=EBITDA% I Net Profit =@=NP%



CONSOLIDATED FINANCIAL RESULTS - Q1/2025

Total Revenue

556.4

-0.9%
VS previous year

556. 556.
5617 2 4

Q1/24 Q4/24 Q1/25

Gross Profit

184.2

+4.8%
VS previous year

175.7 1742 184.2

Q1/24 Q4/24 Q1/25

Gross Profit Margin

33.2%

SGEA

113.2

+42.3%
VS previous year

100.
6 1132

Q1/24 Q4/24 Q1/25

796

EBITDA

014

-21.6%
VS previous year

116.6 96.0 914

Q1/24 Q4/24  Q1/25

Net Profit

501

-27.0%
VS previous year

68.7 51.9 501

Ql/24  Q4/24  Q1/25

Net Profit Margin

0.0%
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LEVERAGE RATIO

Ratio 2022 2023 2024 Q1/2025
Total Debt (MB) 1,547 1,693 1,566 1,615
Total Equity (MB) 1,235 1,352 1,698 1,723
Interest-bearing Debt (MB) 886 887 798 779
D/E (x) 1.25 125 092 .94
D/E (x) interest bearing debt Q.72 .66 .47 .45
15 1.25 1.25

1
0.5 0.72 0.66

0.47 0.45
(]
2022 2023 2024 Q1/2025

—D/E (x) =—D/E (x) interest bearing debt



CONTACT US

T: 02 807 3347

E. investorrelation@seliccorp.com
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S

This Presentation is not intended to provide the basis for any investment decision, nor to substitute your own analysis and investigation, and should not be considered as a
recommendation to any recipient of this Presentation. Some statements made in this presentation are forward-looking statements, which are subject to various risks and
uncertainties. These include statements with respect to the Company’s corporate plans, strategies and beliefs and other statement that are not historical facts. These statement can be

"o

identified by the use of forward-looking terminology such as “may”, “will", “expect” , “intend”, “estimate”, “continue”, “plan” or other similar words.

The statements are based on the assumptions and beliefs of the Company’s management in light of the information currently available to the Company. These assumptions involve
risks and uncertainties which may cause the actual results, performance or achievements to be materially different from any future results, performance or achievements expressed or
implied by such forward-looking statements. Nothing in this Presentation is, or should be, relied on as promise or representation of the Company as to the future.

270 Liabklongphasicharoenfangtai,

02 8073347 investorrelation@seliccorp.com

Nongkhaem, Bangkok 10160




