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COMPANY STRUCTURE
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Selic Corp Public Company Limited
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AWARDS : GOVERNANCE & SUSTAINABILITY DEVELOPMENT 2025
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| FINANCIAL PERFORMANCE

BY SEGMENT




| BUSINESS OVERVIEW

ADHESIVE BUSINESS SELF-ADHESIVE CONSUMER

HEALTHCARE
LABEL BUSINESS BUSINESS

Innovation Heart of Customer
WaNAUNS:UDUNISAQLLUU NISUSNISLLA:LLUDNIVTUNISUSKHIS
innovative thinking ua:aolasu ADIWdUWUSNUaNAIEHaNNIS customer
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REVENUE & SALES

Sales recorded at 591.7 million increased 3.4% from
previous year. Got high impact from slowdown economy
of some international market and Domestic solvent slow

down.

Unit: Million Baht

A 34%

5815 572.4 5917 YoY

2023 2024 2025

By market destination

A 15%
YoY
3187 3228 3278 - 45% 44%
262.8 2496 263.9 YoY
2023 2024 2025 2023 2024
B Domestic Export
By product technology
5815 5724 5017
V -37%
YoV 41%
A 62%
YoY
2744 5431 . Y -15x 47% 42%
’ YoY
2023 2024 2025 2023 2024

Solvent M Hot Melt W Waterbased Others

ADHESIVE

45%

2025

43%

40%

2025

S
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ADHESIVE S

FINANCIAL RESULTS

* Gross profit increased 29.8 million or +4.2% with better GP% from 26.0% to 30.2%
* SGEA decreased 0.1 million or -@.7% and SGEA to sales ratio decreased from 191 to 18.4%.
* EBITDA and Net Profit increased 25.5 million and 24.3 million or +3.5% and +3.8% respectively with better EBITDA and Net profit ratio

30.2% 18.3% 19.1% 18.4% 9.9%
25.4% 26@%/‘ D 16.0% °
o
1785 12.5V
11.2% 6.1%
147.6 148.7 1002 1001 53%
106.2 . . 968
66.0 713 60.0
312 357
2023 2024 2025 2023 2024 2025 2023 2024 2025 2023 2024 2025
I Gross Profit =e=GP% mm SGRA =e=9% to sales I EBITDA =e=9% to revenue mmm Net Profit ==9% to revenue

*exclusive of inter company dividend 12



| BUSINESS OVERVIEW

SELF-ADHESIVE LABEL
BUSINESS CONSUMER

HEALTHCARE
BUSINESS

ADHESIVE
BUSINESS

Innovation Heart of Customer
WaNAUNS:UDUNISAQLLUU NISUSNISLLA:LLUDNIVTUNISUSKHIS
innovative thinking ua:aolasu ADIWdUWUSNUaNAIEHaNNIS customer

iwatHLuovANsudanssuy centric 1WoQoUloNgN10SSNDUDVANAN 13
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g S
REVENUE & SALES

By market destination

Sales record at 818.3 million decreased 6.2% from

+Q.8%
previous year mainly from Oversea market. 464 5753 579.9 A YoY
33% 34% 29%
-19.8%
297.2 v YoV
276.3 bags YO
2023 2024 2025 2023 2024 2025
Unit: Million Baht B Domestic Export
N V -e2n By product technology
8247 ' 818.3
824.7 8725 818.3
A 2014
YoY
V -11.4%
YoY
-17.4% %
YoY o2 53%
2023 2024 2025
2023 2024 2025 2023 2024 2025

W Paper Film Other Specialty
15



| BUSINESS OVERVIEW

CONSUMER

ADHESIVE SELF-ADHESIVE HEALTHCARE
BUSINESS LABEL BUSINESS BUSINESS

Innovation Heart of Customer
WaNAQUNS:UDUNISAQLLUU NISUSNISLLA:LLUDNIVTUNISUSKAIS
innovative thinking ua:aolasu ADWAUWUSNUgNAIEHanN1s customer

iwotKLJuovANSUdIONSSU centric IWo0oUToNYN10SSNDUDVANAN 16



CONSUMER HEALTHCARE

Neobun Neoplast

uloiny

CONSUMER
HEALTHCARE
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CONSU(I\:/IER S
CONSUMER HEALTHCARE PRODUCT GROUPS -

Neobun
Manthol

Medicated oo Y
Menthol Plaster i wag |

for relieving muscle and joint pain —

Neobun

Hydrogel Patch
COOL / WARM

for relieving muscle

18
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CONSUMER

HEALTHCARE

NEOPLAST

Bandage

caring plaster with every wound care

Kids Plaster . y

Neoplast Thailand’s first kigls plaster.with 0.1%
Benzalkonium chloride

e |
Kool Patch e
for instant cooling sensation %“‘"‘l

Alcohol Pad

for disinfection and easy to carry @ = =




MUAY

MUAY

Namman Muay Liniment
for relieving aches and muscle fatique

Muay Cream
for relieving muscle injuries from all type of activities

Muay Spray

for relieving pain and convenient

Muay Pain Relief Freeze Spray

high pressure coolness spray

Muay Cooling Hydrogel Patch

fast pain relief with refreshing scent enhanced

Borneol Mixture Luangsitti
easy to open with refreshing scent

CONSUMER

HEALTHCARE

I

22



CONSUMER
HEALTHCARE

NEOTAPE

dlawind Adhesive Tape

to support your muscle in every
movement to keep moving forward




REVENUE & SALES

"Sales recorded at 699.2 million Baht, a slight decrease
of 1.7% YoY. This was primarily driven by a slowdown in

the Analgesic product group

Unit: Million Baht

v -17% YoY

711.0 69902

487.6

2023 2024 2025

CONSUMER

HEALTHCARE

By market destination

— V -6.6% YoY
' 74. 5
SUE 13% 18%
4588
1247
959 =
8.8 A +30.0% YoY
2023 2024 2025 2023 2024 2025
B Domestic Export
By product technology
711.0 699.4
A .323% vov
4876

48009 V -119% YoY

2023 2024 2025 2023 2024 2025

M Pain relief W First aid dressing

24



| FINANCIAL PERFORMANCE

COMBINED




REVENUE

Revenue recorded at 2,061.1 million with 4.0% decreased compared to previous year mainly from healthcare and sticker Business.

2,147.2 > 0611
Unit: Million Baht Unit: Million Baht 1'9®5'4 v_4.®%
1,624.7 YoY
2025 by Quarter
5564 4952 496.5 514.6
+3.6%
A QoQ
Q1/25 Q2/25 Q3/25 Q4/25 2022 2023 2024 2025

26



SALES BY SEGMENT

Sales recorded at 2,054.2 million with 3.8% decreased compared to previous year from all business segment.

Sales proportion to be 28% adhesive, 38% sticker, and 34% consumer healthcare.

Unit: Million Baht

555.2

199.0

2137
142.6

Q1/25

B Adhesive

2025 by Quarter

A37%
4941 4933 5117 QoQ
165.8 1817
185.9 1843
142.4 145.6

Q2/25 Q3/25 Q4/25

B Self-adhesive label

B Consumer Healthcare

Unit: Million Baht

-3.8%
YoY

21349

20544 V
18989

1619.05
-17%
YoY

-7.9%
YoY

-0.3%
YoY

2022 2023 2024 2025

27



SALES BY MARKET DESTINATION

Total Sales recorded at 2,054.4 million Baht, a slight decrease of -3.8% YoY. The export sales portion contributed 29%, while
domestic sales accounted for 71%. Despite the overall slight decline, domestic sales remained a strong core, representing the

majority of the revenue stream.

Unit: Million Baht

2025 by Quarter

555.2 A%
494.0 4933 5118 QoQ
Q1/25 Q2/25 Q3/25 Q4/25
B Domestic Export

Unit: Million Baht

-3.8%
YoY

2,134.9 2,054.4
18989

1,619.1 +8.6%
v YoY

-17%
YoY

2022 2023 2024 2025

28



GROSS PROFIT

Gross Profit had a good increased to 686.5 million with 7.0% growth and gross profit ratio at 33.4% which Adhesive & Sticker
had played an important role in this growth.

Unit: Million Baht and Gross Profit%
347%

332% 337% . 334%
0% ® 301% ()
27.2% —
686.5
22.0% 641.9
516.5 A 70%

YoY

356.2

1842 1665 1581 1778 4 .125y

Q1/25 Q2/25 Q3/25 Q4/25 2022 2023 2024 2025
I Gross Profit a=om= GP%



SGGA

Total SGEA increased 26.6 million or 7.2% and SGEA to sales ratio increased by 19 points from 17.3%
marketing expense from consumer healthcare business..

Unit: Million Baht

279.8

1849

949

2022

Selling Expense

3210

209.7

1113

2023

3683

200.4

1679

2024

A +7.2%
3049 72% YoY

218.8 A +92% YoY

176.1
A :29% Yoy

2025

Admin Expense

SGEA to Sales Ratio

Total o
SGEAY% 17.3%
Admin o
Exp% 11.4%
59%
Selling
Exp%
2022
Selling

16.9%

11.0%

5.9%

2023
Expense%

to 19.2%, mainly from an increase in

17.3% 192% A +19 point YoY
10.6% A +12 point YoY

9.4%

7.9% 8.6% A +07 point YoY

2024 2025

Admin Expense%

30



EBITDA

* Q4/2025 EBITDA was 108.4 million with EBITDA ratio at 21.1%

* EBITDA Closed at 3721 for the year 2025; an increase of 1.3% from previous year

2025 by Quarter

Unit: Million Baht

16.4% 15.7%

914
778

Q1/25 Q2/25
I EBITDA

211%

19.0%
/.

945

Q3/25

=@=EBITDA%

1084

Q4/25

A +147% QoQ

Unit: Million Baht

171% 18.1%
14.7% e
8.4% 3675 3721
280.8
136.4
2022 2023 2024 2025

I EBITDA =@=EBITDA%

A +13% YoY

31



PROFITABILITY

Net profit attributed to owner was 147.3 million with net profit ratio at 10.2%, mainly contributed by consumer healthcare.

Unit: Million Baht and Net Profit%

2025 by Quarter

11.0%
9.0% 79%
34.9 59.4 384
Q1/25 Q2/25 Q3/25
I Net Profit —=@=NP%

12.8%

445 A +158%

QoQ

Q4/25

Unit: Million Baht and Net Profit%

6.5%
2.5%

801
40.3
2022 2023

10.2%
0.0%
/‘
1473
127.6 A +153%
YoY
2024 2025

32



CONSOLIDATED FINANCIAL RESULTS - FY2025

Total Revenue

2,0611

-4.0%
VS previous year

2,147.
1905 5 2,061

2023 2024 2025

Gross Profit

686.5

+7.0%
VS previous year

6419 686.5

516.5

2023 2024 2025

Gross Profit Margin

33.4%

SGEA

394.9

+7.2%
VS previous year

3683 3949

2023 2024 2025

3210

EBITDA

3721

+1.3%
VS previous year

3675 3721

2023 2024 2025

280.8

Net Profit Attribute to
Owner

1471

+15.3%
VS previous year

1276 1471

2023 2024 2025

80.1

Net Profit Margin

10.2%




LEVERAGE RATIO

Ratio 2022 2023 2024 2025
Total Debt (MB) 1,545 1,693 1,566 1,562
Total Equity (MB) 1,235 1,352 1,698 1,645
Interest-bearing Debt (MB) 886 887 798 786
D/E (x) 1.25 125 ©.92 ©.95
D/E (x) interest bearing debt Q.72 .66 .47 .48
15 1.25 1.25
1
0.5 0.72 0.66
0.47 0.48
(]
2022 2023 2024 2025

—D/E (x) =—D/E (x) interest bearing debt
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This Presentation is not intended to provide the basis for any investment decision, nor to substitute your own analysis and investigation, and should not be considered as a
recommendation to any recipient of this Presentation. Some statements made in this presentation are forward-looking statements, which are subject to various risks and
uncertainties. These include statements with respect to the Company’s corporate plans, strategies and beliefs and other statement that are not historical facts. These statement can be

"o

identified by the use of forward-looking terminology such as “may”, “will", “expect” , “intend”, “estimate”, “continue”, “plan” or other similar words.

The statements are based on the assumptions and beliefs of the Company’s management in light of the information currently available to the Company. These assumptions involve
risks and uncertainties which may cause the actual results, performance or achievements to be materially different from any future results, performance or achievements expressed or
implied by such forward-looking statements. Nothing in this Presentation is, or should be, relied on as promise or representation of the Company as to the future.

270 Liabklongphasicharoenfangtai,

02 8073347 investorrelation@seliccorp.com

Nongkhaem, Bangkok 10160




