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COMPANY STRUCTURE
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AWARDS : GOVERNANCE & SUSTAINABILITY DEVELOPMENT 2025
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| BUSINESS OVERVIEW

ADHESIVE BUSINESS SELF-ADHESIVE CONSUMER

HEALTHCARE
LABEL BUSINESS BUSINESS

Innovation Heart of Customer
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| BUSINESS OVERVIEW

SELF-ADHESIVE LABEL
BUSINESS CONSUMER

HEALTHCARE
BUSINESS

ADHESIVE
BUSINESS

Innovation Heart of Customer
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| BUSINESS OVERVIEW

CONSUMER

ADHESIVE SELF-ADHESIVE HEALTHCARE
BUSINESS LABEL BUSINESS BUSINESS

Innovation Heart of Customer
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CONSUMER HEALTHCARE

Neoplast

CONSUMER
HEALTHCARE
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CONSUMER HEALTHCARE PRODUCT GROUPS -

Neobun
venthol
Plasiae

Medicated o W
Menthol Plaster [ w o

for relieving muscle and joint pain Pty

Neobun

Hydrogel Patch
COOL / WARM

for relieving muscle
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Neobu

Muscle Pain Relief Medicated Spray
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NEOPLAST

Neoplast

CONSUMER
HEALTHCARE

Bandage

caring plaster with every wound care

Kids Plaster

Thailand’s first kids plaster with 0.1%
Benzalkonium chloride

b |
Kool Patch =
for instant cooling sensation %_‘”"‘:

Alcohol Pad

for disinfection and easy to carry @
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NEOPLAST

Namman Muay Liniment

for relieving aches and muscle fatique ?;%
Muay Cream =
for relieving muscle injuries from all type of activities " Ve
n
Muay Spray : .
HQH for relieving pain and convenient k|
Muay Pain Relief Freeze Spray k.
high pressure coolness spray £
Q0 Muay Cooling Hydrogel Patch -j:ﬂ-
e 2 rﬁb' 2= -__? fast pain relief with refreshing scent enhanced el
o TR . L 2
___..-i -315 i Gy 8 :‘ =

e 1 Borneol Mixture Luangsitti *
easy to open with refreshing scent ' ’



CONSUMER
HEALTHCARE

NEOTAPE

dlawind Adhesive Tape

to support your muscle in every
movement to keep moving forward







lllll-l ‘Jlﬁ~
.-

N Neol U

uugala .‘J
wsuuqnon Cp s

uigels &
wsuigadn
/ot [
4 =
1







N

NY1AYAIVATHA S

4







4 Te
) [
E duudnla
~ws:uﬁqn5n

. 2
DSHOW

B\ L

; t '7;%: e 'l\ r\ ‘I A




| FINANCIAL PERFORMANCE




| BY SEGMENT




REVENUE & SALES

Q3/25 sales recorded at 14@.9 million decreased 8.8%
from previous quarter and decreased ©0.9% from the

same period of previous year

Domestic sales decreased 20.0% QoQ and 11.7% YoY.
Export sales increased 7.5% QoQ and 14.0% YoY

Unit: Million Baht

WV -88% QoQ
1422 1545 1409 V -09% YoY

Q3/24  Q2/25  Q3/25

ADHESIVE

By market destination

WV -20.0% QoQ

912 N/ TSNS 42% 41%
82.6 o8
50.6 633 ’ 68.0 A +75% QoQ
A +140% YoY
Q3724 Q2/25 Q3725 Q3/24 Q2/25
B Domestic Export
By product technology
1545
142.2 1409
A +50 000
A +15% Yoy o
° 38% 41%
A 23% QoQ
A +192% YoYy
VW -124% QoQ 46% 9
66.1 629 551 41%
V -16.7% YoY
Q3/24 Q2/25 Q3/25 Q3/24  Q2/25

Solvent M Hot Melt W Waterbased Others

48%

Q3/25

39%

Q3/25

S
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FINANCIAL RESULTS

Gross Profit

31.5%
29.6%
\.
23.8%
487 417
339

Q3/24 Q2/25 Q3725
I Gross Profit a=om= GPY%

*exclusive of inter company dividend

20.5%
18.6%
17.0%
/.
29.2 >6.3 6.2

Q3/24 Q2/25 Q3/25
I SGEA  eme==Y% to revenue*

Gross Profit decreased 7.0 million or -14.3% from previous quarter with gross profit margin at 29.6%
SGA decreased @.1 million or -@.3% from previous quarter with SGA ratio at 18.6%
EBITDA decreased 7.4 million or -24.9% from previous quarter with EBITDA ratio at 154%

Net Profit decreased 4.6 million or -24.6% from previous quarter with net profit ratio at 9.7%

SGEA EBITDA

18.6%
15.4%

\.

6.9%

296 52>

Q3/24 Q2/25 Q3/25
I EBITDA* eme==% to revenue*

10.0

ADHESIVE

Net Profit

11.6%
9.7%
\‘
2.0%
185 139

=

Q3/24  Q2/25  Q3/25

I Net Profit* e=e==% to revenue*

S
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REVENUE & SALES

Q3/25 sales recorded at 206.8 million increased 4.3% QoQ
and decreased 7.8% YoY.

Domestic sales increased 1.1% QoQ but decreased 3.3% YoY.

Export sales increased at 124% QoQ
but decreased 16.8% YoY

Unit: Million Baht

224.3 s 5068

A +43% QoQ
VW -78% YoY

Q3/24 Q2/25 Q3/25

SELF -
ADHESIVE

LABEL

By market destination

34% 28%
A +11% QoQ
1491 1426 1442 g 33% vov
752
557 626 4 .124% 000
V¥ -168% YoY
Q3/24 Q2/25 Q3/25 Q3/24 Q2/25
B Domestic Export

By product technology

2243 ™ -
295 1983 2068 4 137% Qo0 e, 0
58.6 36.3 412 A +397% YoY —

491 488 V -0.6% QoQ
V¥V -16.8% YoY
60% .
el A +86% QoQ 52%
V¥ -17.8% YoY
Q3/24 Q2/25 Q3/25 Q3/24 02/25

W Paper Film Specialty Other

30%

Q3/25

20%

24%

54%

Q3/25
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CONSUMER

REVENUE & SALES HEALTHCARE

By market destination

Sales recorded at 152.7 million decrease 7.9% from

previous quarter and decreased 12% from the same V¥ -10.6% QoQ 12%
v i e 20% 22%
. . -127% YoY
period of previous year 1362
. 1331 1190
A 32% 000
Domestic sales decreased 10.6% QoQ and decreased A +836% YoY
; . 337
12.7% YoY. Export sales increased 3.2% QoQ and 184 327
increased 83.6% YoY
Q3/24 Q2/25 Q3/25 Q3/24 Q2/25 Q3725

Unit: Million Baht B Domestic Export

By product technology

W -7.9% QoQ
1546 - 1927w 2% vov 165.8
- 1546 ' 1527
V -192% YoY
A +56.7% QoQ
79%
63%
4217 102.0 el ¥V -08% Qo0
Q3/24 Q2/25 Q3725 V¥ -16.9% YoY

Q3/24 Q2/25 Q3725 Q3/24 Q2/25 Q3/25
W Pain relief W First aids dressing




| COMBINED




REVENUE

Revenue recorded at 496.5 million with a increase of ©.3% compared to previous quarter and decreased 5.1% compared to the same

period of last year.

2023 by Quarter

Unit: Million Baht

5151

483.2
4547 456.2

Q1/23 Q2/23 Q3/23 Q4/23

2024 by Quarter 2025 by Quarter

A 03% Qo0

561.7 556.2 556.4 o
5®7 27 5232 v -51% YoY
: 4952 496.5

Ql/24 Q2/24 Q3/24 Q4/24 Q1/25 Q2/25 Q3/25 Q4/25
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SALES BY SEGMENT

Sales recorded at 493.3 million with a decrease of @.2% compared to previous quarter and a decrease of 4.1% compared to the same

period of last year.

Sales proportion recorded at 28% adhesive, 41% sticker, and 31% consumer healthcare.

5544 555.2

Q3724

W Adhesive

Q4/24

Q1/25

B Self-adhesive label

Q2/25

Sales by Segment

4941 4933

03/25

H Healthcare

V¥ -0.2% QoQ
V -41% YoY

V -7.9% QoQ
V -12% YoY

A +10.0% QoQ
V -78% YoY

WV -44% QoQ
V -15% YoY

Sales by Market Destination

5544 555.2

5145

4057
71% 73%
Q3/24 Q4/24 Q1/25
B Domestic

4941 4933

Q2/25 Q3/25

Export

V -02% QoQ
WV -41% YoY

+18.2% QoQ
+7.5% YoY

> >

-7.2% QoQ
-8.9% YoY

4 <
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GROSS PROFIT

Gross Profit had a decreased to 158.1 million with a decreased of 51% compared to previous quarter but an increase of 11.4%
compared to the same period of last year where gross profit ratio at 32.0% which higher gross profit margin is from all
business segment.

Crude Oil Price: range of 70 - 61 USD/bbl in Q3/2025 Unit: Million Baht and Gross Profit%
Crude Oil WTI (USD/BbI) 61.517 0.017 (+0.03%) 76
9 337%
& 31.4% 332 32.0%
\
72 27.6% o
70
68
66
64 184.2
410 174.2 166.5 1581
AW \/J\ B
60
Jun Jul Aug Sep Oct Ne &
Source: https://tradingeconomics.com/commodity/crude-oil Q3/24 Q4/24 Q1/25 Q2/25 Q3/25
I Gross Profit === GP%

V -51% QoQ
A +11.4% YoY
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SGGA

Total SGEA was 85.3 million decreased 20.4 million or 19.3% from previous quarter but SGGA to sales ratio decreased by 4.1 points from

214% to 17.3%.

Unit: Million Baht

1009 100.6
50.7 518
50.2 487

Q3/24 Q4/24

1133

54.4

58.9

Q1/25

Selling Expense

105.7

55.0

50.7

Q2/25

Admin Expense

V¥ -193% QoQ
853 V¥ -155% Yoy

V -83% QoQ

504 V -0.6% YoY

WV -31.3% QoQ
WV -305% YoY

349

Q3/25

SGEA to Sales Ratio

Total o
sGeAs 197%
Admin
Exp%
9.9%

9.8%
Selling
Exp%

Q3/24

Selling Expense%

18.2%

9.4%

8.8%

Q4724

20.4%

10.6%

9.8%

Q1/25

21.4%

111%

10.3%

Q2/25
Admin Expense%

V¥V -4.1 point QoQ

17.3% )
V¥ -24 point YoY

10.2% -@.9 point QoQ

+@.3 point YoY

> <

71% V¥V -3.2 point QoQ
V¥V -27 point YoY

Q3/25
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PROFITABILITY

* EBITDA was 94.5 million with EBITDA ratio at 19.0%
* Net profit was 54.5 million with net profit ratio at 11.0%

EBITDA
Unit: Million Baht

19.0%
17.3%

164%  157%
135% /. A

A +35.6% YoY

+21.4% QoQ

%60 914 945

60.7 77.82

Q3/24 Q4/24 Q1/25 Q2/25 Q3/25
I EBITDA =@=EBITDA%

Net Profit
Unit: Million Baht

11.0%

9.3% 0.0%
7.9%/‘
5.8% A 300% QoQ

A +785% YoY

52.0 50.1 545

389
305

Q3/24 Q4/24 Q1/25 Q2/25 Q3/25
I Net Profit =@=NP%
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CONSOLIDATED FINANCIAL RESULTS - 9M/2025

Total Revenue

1,547.4

-2.7%
VS previous year

1,591 1,547.

1,394. o /i

1

OM 23 OSM 24 9M 25

Gross Profit

508.7

+8.8%
VS previous year

508.7
467.7

3724

OM 23 OS9M 24 9M 25

Gross Profit Margin

33.%

SGEA

304.3

+19.7%
VS previous year

3043

2441 267.8

OM 23 OM 24  9M 25

EBITDA

263.7

-2.9%
VS previous year

2715 263.7
187.1

OM 23 OM 24  9M 25

Note : * Net profit - Owner of the Parents

Net Profit *

102.6

+0.0%
VS previous year

B .

OM 23 OM 24  9M 25

Net Profit Margin

0.3%
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LEVERAGE RATIO

Ratio 2022 2023 2024 Q3/2025

Total Debt (MB) 1,547 1,693 1,566 1,430

Total Equity (MB) 1,235 1,352 1,698 1,748

Interest-bearing Debt (MB) 886 887 798 662

D/E (x) 1.25 1.25 ©.92 0.82

D/E (x) interest bearing debt Q.72 .66 .47 0.38

15 1.25 1.25

@.5 0.72 0.66

o 0.38
2022 2023 Q3/2025
—D/E (x) =—D/E (x) interest bearing debt
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CONTACT US

T: @2 807 3347

E: investorrelation@seliccorp.com

44
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This Presentation is not intended to provide the basis for any investment decision, nor to substitute your own analysis and investigation, and should not be considered as a
recommendation to any recipient of this Presentation. Some statements made in this presentation are forward-looking statements, which are subject to various risks and
uncertainties. These include statements with respect to the Company’s corporate plans, strategies and beliefs and other statement that are not historical facts. These statement can be

"o

identified by the use of forward-looking terminology such as “may”, “will", “expect” , “intend”, “estimate”, “continue”, “plan” or other similar words.

The statements are based on the assumptions and beliefs of the Company’s management in light of the information currently available to the Company. These assumptions involve
risks and uncertainties which may cause the actual results, performance or achievements to be materially different from any future results, performance or achievements expressed or
implied by such forward-looking statements. Nothing in this Presentation is, or should be, relied on as promise or representation of the Company as to the future.

270 Liabklongphasicharoenfangtai,

02 8073347 investorrelation@seliccorp.com

Nongkhaem, Bangkok 10160




